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ROLE DESCRIPTION 

	Job Title
	Recruitment Marketing Lead 

	Salary Band
	SCP 37-40

	Reporting to
	Corporate Marketing Manager

	Directorate
	Communications & Public Affairs

	Service Area and sub area
	Communications & Marketing

	Political Restriction
	None




	1.	Primary Purpose of the Post

	
The Liverpool City Region Combined Authority’s (LCRCA) delivery activity and devolved
responsibilities are increasing. To meet these demands, it will be necessary for the
organisation to grow its resource capacity and capability, over a 2-year period, to meet the
increased requirements.  
 
We are looking for support from an exceptional individual with Recruitment Marketing expertise and experience, who can supplement our internal implementation team, on a 12-month interim basis (with the possibility of extension), to design and implement recruitment marketing strategies to support the effective growth of our staff, across a range of sectors. 

This is a fantastic opportunity to help shape and influence the future direction of our organisation so it can deliver its commitments for the 1.6m people who reside in the Liverpool City Region.  
 
You will be supported with a mandate to work within our growth uplift project team, hosted 
by Corporate Communications, to plan and implement a recruitment marketing and
employer branding strategy to attract high-quality applicants. 


	 2.        Your responsibilities

	
We are looking to secure interim support, for an initial 12-month period, from an exceptional Recruitment Marketer who has substantial experience of planning and developing employer branding strategy and attracting high-quality candidates.  
 
The Interim Recruitment Marketing Lead will lead on all aspects of recruitment marketing, including social media, websites and third-party platforms, as well as production of key collateral to support the employee onboarding experience. You’ll use insight to drive the success of your work, ensuring the messaging is landing with target markets and feeding our pipeline of new talent, and the retention of existing staff.  

In summary, you will: 
 
· Take responsibility for planning and implementing our recruitment Attraction Strategy and Plan and securing support from key internal stakeholders.  
· Lead a series of recruitment campaigns in line with the Attraction Strategy and Plan, at both an employer level and related to certain sector specific/department requirements. 
· Engage online and offline using various tools and methods to get our message out there and encourage excellent candidates to apply for roles at LCRCA. 
· Produce insight reporting around what works and what doesn’t and develop innovative content and campaigns that reach a diverse range of audiences.  
· Drive positive outcomes related to our Equality Strategy, putting diversity, inclusion and accessibility at the heart of our Employer brand and campaign activity. 
· Develop our suite of key tools and documentation to support the candidate journey (Candidate Packs, Welcome Packs, standardised Job Descriptions).  
· Undertake a comprehensive review of our recruitment website to ensure that we are using inclusive language, and the experience is appealing as it can be with the tools available to us. 
· Work across the Communications and Marketing team to draw in relevant disciplines and skills (videographer, internal comms, marketing, digital, copywriting etc.), to maximise the impact of recruitment and retention campaigns. 
· Work closely with colleagues from Recruitment, HR and the wider business to respond to requirements and ensure campaigns are joined up.  
· Support with the planning and hosting of recruitment events. 





	
3.	General Corporate Responsibilities

	It must be understood that every employee has a responsibility to ensure that their work.
complies with all statutory requirements and with Standing Orders and Financial

Regulations of the Combined Authority, and to ensure that all work functions are undertaken.
in accordance with health and safety legislation, codes of practice, and the Combined Authority’s safety plan


	4. 	Recruitment Plan 

	Competency Based Interview
Assessment









	
PERSON SPECIFICATION

	

	Job Title:  Recruitment Marketing Lead
	

	
	



	Criteria

	Qualifications and Training
	E = Essential
D = Desirable
	Identified By

	Degree level or equivalent in a relevant discipline – e.g. marketing, business, communications, media, social sciences

	E
	A, I



	Experience and knowledge
	E = Essential
D = Desirable
	Identified By

	Relevant experience of designing and implementing end-user focussed Attraction Strategies and Plans for complex organisations, preferably in a multi-disciplinary public sector setting.
	E
	A, P, I

	Demonstrated experience of applying appropriate contemporary recruitment marketing techniques and methodologies, to support changing and growing workforces (across socials, website, third party vendors and through engagement events). 
	E
	A, I

	Demonstrated evidence of working effectively and collaboratively within a large organisation, and with a range of internal client stakeholders to deliver challenging and demanding recruitment projects.  
	D
	A, I

	Tangible examples of having worked with large organisations to deliver recruitment campaigns, comms and marketing which have driven staffing growth. 
	E
	A, I

	Evidence of the success of your marketing interventions and using insight to drive the right activity. 
	D
	A, I

	Evidence of reaching a broad audience and specific targeted messaging to drive greater representation, accessibility and inclusion. 
	D
	A, I





	Skills and abilities 
	E = Essential
D = Desirable
	Identified By

	You will demonstrate a proven track record of leading recruitment marketing campaigns, with a particular emphasis on developing and implementing Attraction Strategies.   

	E
	A, P, I

	You are confident in leading our Attraction Strategy and providing expertise and advice to colleagues and senior leaders on deploying effective recruitment marketing activity and driving inclusive recruitment. You can translate what is needed into tangible campaigns, which appeal to people and create enthusiasm. 
	D
	A, I

	Exceptional stakeholder management skills with the ability to flex your approach to meet the varying needs and requirements of a range of internal and external working arrangements. 
	E
	A, P, I


	Comment by Wallace, Stanley: Should these bottom 4 drop into Personal Attributes?




	Personal Attributes  
	E = Essential
D = Desirable
	Identified By

	Demonstrated ability to meet deadlines and show resilience to achieve the task required.  
	E
	P, I

	A collaborator by default, you will build trust and relationships to achieve shared objectives. 
	E
	A, I

	You’re positive and enthusiastic and can sell the benefits of our organisation and gain support from a range of stakeholder audiences.  
	D
	A, P, I

	Inquisitive and highly analytical, you will use insight to develop the action we take, by tracking and monitoring performance of our campaigns.  
	D
	A, I



	Core Behavioural Competencies  
	E = Essential
D = Desirable
	Identified By

	
	
	




Key to Assessment Methods:

	KO – Knockout question
	A - Application 
	P – Presentation
	T - Test

	FQ – Filter Question
	I – Interview
	E – Exercise 
	AC – Assessment 
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